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FAMILY LIFE NAUSICAA BEACH

At the Family Life Nausicaa Beach hotel, we are all aware
of the issues that have appeared and grown rapidly over
the last few decades and have had a huge impact to the
environment, such as elimination of sources of energy
and in extension to the socio-economical status all over
the globe.

It is our commitment as corporation and citizens to
ensure that our day-to-day operation will adhere to
methods and practices which will contribute to a better
environment as well as help the local community where
possible. For this reason, we have set goals and
standards as our infrastructure to achieving these goals.

In order to satisfy broader sustainability criteria including
environmental, community and human resource welfare,
we must renew our “Travelife Gold Award” in year 2019.
To achieving our goals, we have appointed two members
of the management — Mr. Paraskevas Chiras (Assistant
Manager) and Mr. loannis Varnava (Chief Engineer) — the
responsibility to manage the environmental, local
community and human resource related topics.

Our guests’ opinion and feedback play a significant role
to our improvement and for this reason we take
advantage of their feedback availed to us through
various sources; Tour operator CSQs, outsourced guest
satisfaction surveys i.e. MV Opinion, hotel
questionnaires and online reviews.

It is important that our sustainability program
coordinators inform and guide the management team
through the resolution of the above-mentioned issues
efficiently and effectively as well as ensure that
procedures apply to all departments of the business and
hotel activities.

Records will be kept on the program’s activities and
progression on an annual basis.

Following:
e Environmental policy
e Community integration policy
e Human resource policy
e Regulations sources

Tig tedeutaieg SEKOETIEG, O KOOMOG LLOG QVTLLETWTTI(EL
coPapd mpoBAARaTa TOU £X0UV APVNTLKA EMiSpacn oTto
nepBAAAOV PG, OTWE N MEIWON TWV TOPWV EVEPYELAG
KaL KAT' EMEKTACN TLG KOLVWVLIKOOLKOVOULKEG ETUTTWOELG
o€ 0o ToV MAQVATN.

Zav Eevodoxeio aAAd kat oav ToAiteg, ol StelBuvon Kat
TO POOWTLKO Tou Eevoboyeiou Family Life Nausicaa
Beach &eopevovtal yla pia achaléatepn Kal GLlkn
npog to neptfarlov Aettoupyia. M auto to Adyo €xoupe
B£oeL otoxouc kat Stadikaaoieg mou Ba pog fonbricouv
OTNV EMITEVEN QUTWY TWV OTOXWV.

To KUPLOTEPO BrLA LA VOL TIETUXOULLE ELVOLL N OVOVEWON
XpPuoou Bpapelou amno tov opyaviopd Travelife evtog tou
£€touc 2019.

Mo tn dlaxeiplon Twv Bepdtwv mepBAAAoVTOG, TNG
TOTILKA G KOWVOTNTAG KaBWG Kat Bepdtwy mou oxetilovral
Ue To avOpwrivo pag duvautko, urteBuvol elval oy, K.
MNapaokevag Xnpag (YmodieuBuvtng) kat K. lwavvng
Bapvapa (ApXLnXavLKoG).

H amoyn / yvwun Twv mehatwv pag mailel moAu
ONUOVTIKO pOAo yla Tn BeAtiwon pag kot yU' auto To
AOyo cuAAéyoupe Anpodopieg and diadopa péoa,
OTWG T EpWTNHATOAOYL TTEAATWV Tou Eevoboxeiou Kat
TOU TOUPLOTLKOU TOUG TIPAKTOPQ, ATO TNV EPEUVA TTOU
yivetat amno tov ToupLotikd Mpdktopa, MV Opinion,
KOBWG KAl TLG NAEKTPOVIKEG TAATPOpUEG SLadikTuou.

Elval onuavtikd 0mwe oL SLOXELPLOTEG TOU TIPOYPAUUATOC
aslpopiag va evnuepwvouv Kat va kabodnyolv ta
S1EVBUVTIKA OTEAEYXN, VLA TN CWOTH AVTLULETWITLON KOl
eniAuon Twv o mavw avadepOeviwy Bepdtwy, kKabwg
kot va Staopaiicouv tnv THpnon twv Stadlkaolwy o
O\l TOL TUAMATO OAAQ KoL OTLG YEVIKEG SpaoTnpLOTNTES
Tou §evoboxeiou.

Ytolxela yla tnv mpdodo Tou MPoypPAUEATOC ThPoUVTAL
oto ypadeio Tou YrodleuBuvth tou Eevobdoyeiou.

AkoAoUOwg:
o MeptBarAovTikr TOALTIKE
o ToALtikr) BepdTWY TOTUKIAG KOWVOTNTAG
e T[loAwtikn avBpwrvou duvapLkou
e Kavoviopot kat TtNy£g
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ENVIRONMENTAL POLICY -

Energy

(MEPIBAAAONTIKH MOAITIKH - Evépyeia)
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1. ENERGY MANAGEMENT

The Family Life Nausicaa Beach has electricity

consumption at 16.56 KwH per guest night (in 2016).

Operationally the hotel undertakes the following:

e Ensure that all electric equipment purchased is rated
as energy efficient

e Ensure our staff is trained as appropriate in energy
conservation.

Whilst ensuring a wide range of high-quality products,
the hotel purchases solely from local suppliers. In
addition, orders are placed on standard basis weekly to
reduce delivery slots. This will help us reduce CO2
emissions from transportation of products from abroad.

ENERGY SAVING INITIATIVES

The hotel ensures throughout its operation, optimal
efficiencies by undertaking the following:

GENERAL

e We use LED lights in public areas, rooms and back of
house areas (75%). The remaining will be changed
gradually.

e Aircondition and valves thermostats are regularly
checked.

e Use of solar panels to heat the water

e Annual check of burner combustion

e Regular checks of our heating thermostats to ensure
that they operate at proper temperature levels.

PUBLIC AREAS
e (Central timing system for the hotel lighting

ROOMS

e Electricity switches on only with a magnetic key

Air-conditioning operates only when balcony doors

and windows are closed

e Balcony doors and windows are double-glazed to
preserve temperature in the room

©000000000000000000000000000000000000000000000000000000000000

1. AIAXEIPIZH ENEPTEIAZ

To Eevoboxeio pag €xel LEGO OPO KATAVAAWGNG

evépyelag ava nmehatn 16.49 KwH (étog 2018).

Ma t Aettoupyia tou to Eevodoyeio:

e Alaodalilel 6TL 6A0G 0 NAEKTPLKOG EEOTIALOUOC TTOU
npounBevopaote eivat XapnAng Koatavalwaong
EVEPYELOAC

e Alaodalilel OTL TO avBpwILVO pog SUVAULKO
ekmalSeVeTOL OTNV €£0LKOVOULN O EVEPYELOC.

‘Exovtag mavta untoyn tn Slatrpnon motkiAiag Kat
noldTNTag Twv poidviwy pag, dpovtiloupe va
ayopaloupe Lovo amod Tomikoug popnBeutég. OL
mapayyeAieg pag yivovrat pallka Kal oe otabepo
efSopadlaio MPOypAUUO OUTWG WOTE VO LELWOOUE TLG
Slavop£g kal va BonBricoupe otn Helwon Twv pUITWV
Slo&eLdlou Tou avBpaka.

MPAKTIKEZ EZOIKONOMHZHZ ENEPTEIAZ

To €evoboxeio pag Stacdalilel katd tn SLAPKELD TNG
Aewtoupylag Tou Tig péyloteg Suvateg anodOoelg
akoAovBwvrag Ta €n¢ pruata:

FENIKA

e Xpnon Aapmntipwv LED oToug KOWvoXpnoToug XWPoug,
Swpartia, Kal xwpoug nmpostolpaciog (85%). H
OVTLKATAOTACN TWV UTIOAOUTWV AQUITAPWYV YiveTtal
otadLakd.

e 'Eheyyxog Beppootatwy KALLOTIOHOoU Kat BaABiSwv yia
TN oWOoTH AELTOUPYLA TWV KALLATLOTIKWV.

e TomoB£Tnon NALOKWV GUAAEKTWV yLa TApaywyn
{eotoU vepou

e ETNolog éAeyxog KaUOEWC KOUOTPWY YLa OWOTH
Aeltoupyia

e KevTplKO TLECTIKO cuotnua (inverter) mou
OUEVEPYOTIOLELTOL OTAV &V UTIAPXEL KOTAVAAWGN
vepou

KOINOXPHZTOI XQPOI
o Kevtplkd clotnpa dwrtaywynong tou Eevodoxeiou pe
XPOVOUETPNTEG.

AQMATIA

o To NAEKTPLKO PEV IO EVEPYOTTIOLELTOL LOVO UE TNV
tomoBétnon Tou payvAtn oto key fob.

e O KALLOTLOUOG QTEVEPYOTIOLELTAL LLE TO AVOLYHLA TNG
unoAkovomnoptoac/mapadlipou.

e AumAa t{apla os mapdBbupa Kal PMaAKOVOTIOPTEG
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ENVIRONMENTAL POLICY -

Water, Waste

(EPIBAAAONTIKH MOAITIKH - Nepé, AnépAnta)
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2. WATER MANAGEMENT

The hotel, does not compromise guest comfort or health
& safety, yet incorporates water saving procedures and
devices to minimize overall water consumption. The
water consumption is 220 Ltr per guest night.

WATER SAVING INITIATIVES

The hotel ensures throughout its operation, optimal

efficiencies by undertaking the following:

GENERAL

e Hot water is constantly circulated to have hot water

as soon as the sink is opened

PUBLIC AREAS

e Automatic irrigation system

e Public showers are equipped with push buttons to
control flow duration

e Beach towels are changed every 3 days (flexible when
necessary) to save water in laundering

ROOMS
e Bed linen is changed every 3 days (flexible when
necessary)

e Guests are encouraged to reuse bathroom towels by
hanging them back on the rail

BACK OF HOUSE

e Kitchen sinks are equipped with push buttons to
control the duration of flow

GREY WATER

e Disposed to the public sewage treatment lagoon
system

3. WASTE MANAGEMENT

Our hotel minimizes its solid waste production and
encourages guests and staff to join the recycle program,
with solid waste: 1.15kg per guest, paper: 0.1kg per
guest, PMD: 0.03kg per guest, Glass: 0.1kg per guest,
Green 0.32kg per guest, Organic (Food): 0.04kg per
guest.

Specifically, we:

e Recycle glass, paper, cardboard, plastic, metal,
batteries, UCO (used cooked oil), lamps, electric
equipment and organic garden and food waste.

e Replaced disposable plastic cups with reusable
polycarbonate cups
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2. AIAXEIPIZH NEPOY

To evoboyxelo pag Slatnpwvtag tnv aveon Kabwg Kot
v achdAela & vysia Twv medatwy, epappolel
Stadikaoieg e€olkovopNcng Tou VEPOU Kol O HECOG OPOG
KaTavaAwaong vepou ava meldtn sivat 220 Ltr ava
Slavuktépeuan.

MPAKTIKEZ EZOIKONOMHZHZ NEPOY

To €evoboxeio pag Stacdalilel katd tn SLAPKELD TNG
Aewtoupylag Tou Tig péyloteg Suvateg anodOoeLg
akohouBwvtag ta €n¢ Pripata:

FENIKA

® JUVEXOUEVN ECWTEPLKN avaKUKANGh Tou {ectol
vepol oUTWE WOTE va elval dpeca SLaBECLUo UE TO
Aavolypo Tou vepoxUTh.

KOINOXPHZTOI XQPOI

e To MOTIOUA TWV KATIWVY YIVETOL LE QUTOUOTO CUCTHUA
ToTioMATOC KaTa Tt SLAPKELX TNE VUXTAC.

e O Kkowoxpnotol Aoutnpec micivag eival e€omAlopévol
UE KOUUTL wOnong pe emiotpodr) yLo tov EAeyxo otn
SLapKeLa TG pong

e OLnetogteg NG Bahaocoag aAAG{oVTOL HUE KALVOUPYLEC
KAOe 3 NuépPeC (Le EAAOTIKOTNTA) YLa E€0LKOVOUNGN
VEPOU OTLG MAUOELG

AQMATIA

e Ta oevtovia aAAdalovrtal KaBe 3 nuUEpeg (e
e\aoTkoTNTA)

e EvOappUVOULE TOUG MEAATEG VA XPNOLUOTIOLOUV TLG
TETOETEG UMAVIOU TomoBeTwvTag TI¢ ot B€0n Toug

XQPOI YNHPEZIAZ

e OLwvumtnpeg otnVv Kouliva eival e€omAlopévol pe
Kouuri wBnong pe emotpodr) yla Tov EAeyXo oTn
SLapKeLa TG pong

AEPQOMENO NEPO

o AmOBAAAETAL KOL CTEAVETAL OTO QTTOXETEVUTIKO yLa
enefepyaoia

3. AIAXEIPIZH ANOBAHTQN

MELWVOUE TNV Ttapaywyr oKoUTILSLWY KL evOappUVoU e
TOUG EAATEG VAL GUUETEXOUV OTO TIPOYP O
avakUKAwoNG, Le Ta €€n¢ amoteAéopata: FeEvika
anoppippata: 1.15kg/meAdtn, xapti: .0.1kg/meAdtn,
PMD: 0,03kg/mehdtn, yuaAi: 0.1kg/meldtn, kKhadéparta:
0.32kg/meAdtn kat opyavikd: 0.04kg/meldn.

e AVOKUKAWVOUUE yuali, xapti kat xaptovia, mAaoTLKO,
METAANO, LOyELPEUEVO AASL, AAUTTT PEG, NAEKTPLKEC
OUOKEUEG ,KAaSEpaTA KATIWV Kol opyavikd (dayntad).

e AVTIKATOOTHOQUE TA TAQOTIKA TTOTHPLA LG XPHONG
He TOANTARG Xpriong
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ENVIRONMENTAL POLICY -

Chemicals, Purchasing

(MEPIBAAAONTIKH MOAITIKH - Xnpwkéd, Ayopéc)

4. CHEMICALS

The hotel purchases environment friendly cleaning
supplies biodegradable (90%) and staff is trained for
appropriate use.

5. PURCHASING

Whilst ensuring a wide range of high-quality products,

the hotel

e Purchases and promotes solely from local suppliers.
This will help us reduce CO2 emissions from
transportation of products from abroad.

e Prior to every purchase of electrical equipment we
make sure that they are energy efficient.

e Reduced our consumption of endangered fish species
(i.e. eel, tiger prawn, king prawn, halibut, marlin,
scampi, langoustine, blue fin tuna

OUR VISION

Through our environmental action we endeavor into
making a positive impact towards the environment
ourselves, but also to educate our team and guests to
adopt and apply these practices everywhere.

*If you wish to review the rest policies of Nausicaa
hotel, you can find them online:
https://louisnausicaabeach.com/pdf/FAMILY LIFE
NAUSICAA BEACH Policy.pdf

4. XHMIKA

To €evoboyxeio pog mpounBeveTalL e XNULKA TTOU Elvail
dAka tpog to meptarlov, 90% Blrodlaomwpeva, Kat To
TIPOCWTILKO EKTTALSEVETAL YLO TN CWOTH XProN TOUG

5. ArOPEZ

Awaodalilovtac tnv upnAn moldtnta To Eevodoxeio pag:

e [lpounBeletal kal mpowOel mpoidvta Hovo ano
TOTILKOUG MPOUNOEUTEC PE AMOTEAECUA TN HELWON
Twv punwv Sloeldiov tou avBpaka amnod ta péca Kat
TLG QTIOOTAOELG UETAKIVAONG

e [poToU ayopAcOoUE NAEKTPLKO EEOTTALOUO
SlaodaAiloupe OTL KATATACOETAL OTNV KaTnyopia
XOUNANAG KATavAAwong eVEPYELAG

¢ Melwooape ThV Katavalwon Badacovwy eL86WV TPog
g€adavion, onwg xéAL, yapideg, rtmdéyAwooa,
kapafidag K.a.

OPAMA

Méoa amo tnv neptBaArrovtikn pag Spdon mpoodokou e
otn Betikn emidpaon mpog to meptPBaAAov ol idlot, aA\d
KalL va EKTTALSEVOOUE TNV OUAS A O KOl TOUG TIEAATEG
po¢ va uloBetioouv Kalt va epapuolouV TIG TTPAKTIKES
QUTEC avToU.

*Oool emiBupeite va Selte TG UTTOAOLTTEG TIOALTLKEC TOU
gevoboyxelou Nauaotka, pmopeite va tig Bpeite kat
Sladiktuaka:
https://louisnausicaabeach.com/pdf/FAMILY LIFE_NAUS
ICAA BEACH Policy.pdf
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Our hotel and management is committed to ensure
employment in a pleasant and fair treatment work
context. We believe that our employees are valuable
assets and we have an ethical and legal obligation to take
care of them in order to build a mutually beneficial
cooperation.

1. RECRUITMENT & SELECTION

Our hotel provides equal employment opportunities to
all people regardless of gender, age*, race, nationality,
disability*, and/or religion to join our workforce.
(*where possible)

We rely on our permanent full time staff and always try
to re-employ all employees every season.

We are against the employment of under aged people
with the exemption of local students participating in
training schemes, as we fully support Child Protection
Policies

2. CONTRACT

All employees have a written contract which meets at
least the minimum national legal requirements and
signed by both parties. A copy of this contract is given to
all employees.

We do not make or receive payments before the
contract dates and we do not keep any of their personal
documents.

In the occasion that a member of staff leaves their
employment before the end of their contract, they will
receive all benefits and payments according to the law
and agreement.

3. INDUCTION & TRAINING

Upon start, all hotel employees go through an induction
program and on the job training as well as the company’s
“Codes of Conduct” booklet. This includes the
familiarization and knowledge of the company’s
philosophy, culture and objectives, Health & Safety,
technical skills etc.

H 61elBuvon to Eevoboxeiou SeopeleTal va MOPEXEL Eva
guxapLoto kat Sikato epyactakd neptBaiiov. To
avBpwrvo duvapikd glvat TOAUTLULO KL €XOUKE NOKN KaL
VOLLLKT) UTtOXpEwan va dpovtiloupe yU' autd oUTwG wote
va Snuloupynooupe o apolPBaia kepdodopa
ouvepyaoia.

1. AIANOTH & NMPOZAHWH

To &evoboxeio pag divel loeg eukatpieg epyodotnong oe
o0Aoug avefaptritwg dpuAou, nAwkiag*, puing,
gbvikdtnTag, avannplag*, kat/f Bpnokeiag (6mou eivat
Suvard).

Baoll6paote 0To HOVLUO IPOCWTTLKS Kol tpooTtaboupe
VOl EMAVATIPOCANUBAVOULE TOUG EMOXLOKOUG.

Elpaote evavtiov TnG epyoS0TNOoNG avnAikwy UE
eaipeon LaONTEG TTOU CUUUETEXOUV O€ EKTIAULOEUTLKA
T(POYPARLLOTAL.

2. 2YMBOAAIO

‘OMot oL uTtdAANAOL €xoUV ypatTo cUUPBOAALO LLE OAEG TLG
VOULKEG UTIOXPEWOELG/ Sikauwpata
epyodotn/epyodotolpevou. OAot ot urtdAAnAoL £xouv
oTa XEPLA TOUG Ao va avtiypado.

Ag Sivoupe/AapBavoupe MANPWUEG TPV TNV Evapén Tou
ouppoAaiou, oUte SLatnPOUE GTNV KATOXH UG
MPOCWTILKA £yypada Twv utaAANAwV tapd pévo
avtiypada (av elval anapaitnto.

Ze nepintwon anoxwpnong umaAAnAou mpwv tn Aén tou
ouppoAaiou, AapBAavel OAQ TO VORLLLO SLKOLWUOTA KoL
TIANPWEG TIOU TOU avaAoyouv.

3. ENTA=H & EKMNAIAEYZH

Me tnv évapén tou kaBe uTtAAANAOG uTtOBAAAETAL OTO
pOypappa Evtagng kal ekmaibeuon oto xwpo gpyaociag,
KoBwg eniong Tou mapéxetat o PLRALAPAKL TNG ETOLPLOG
pag pe Toug KwdLKeG oupnepldopds. Autd
nephapBavouv yvwptpia KL ekpddnon tng dhocodiog
O, TNG KOUATOUPOG KAL TWV OTOXWV LG, Oépata
aodAAELOC KaL UYELDG, TEXVIKEG LKOVOTNTEG KATL.
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4. HEALTH & SAFETY

We provide all our employees with the necessary health
& safety tools (i.e. training seminars and equipment).
These include the hotel’s emergency plan (handbook,
annual seminar from head office and fire evacuation
drill) and training for the proper use of chemicals.

Furthermore, we apply rules on personal appearance
and hygiene, provide our staff with fresh food as well as
changing rooms / shower rooms.

With regards to accidents involving guests or/and
employees, we record all of them and take corrective
actions, as well as analyzing them in the end of each year
in order to study the frequency, cause, place etc. to take
preventive actions.

5. GRIEVANCES & DISCIPLINE

All members of staff may discuss their complaints with
their Department Heads and if they are not satisfied they
may ask for an appointment with the Hotel Manager.

Disciplinary actions and observations are to be done
through the Department Head whenever possible. In
case of minor wrong doing the employees are given a
verbal warning. Repeating or in case of another minor
wrong doing will lead to a written warning. After the 3™
written warning, employees are dismissed from the
hotel. In case of serious wrong doing (i.e. stealing,
abusing of colleagues or guests etc) the employee will be
dismissed immediately without any warnings.

6. DEVELOPMENT & PROMOTION

All employees are encouraged to develop their skills and
job knowledge for development and promotion. We
proudly promote from within when possible, hence the
inclusion of seminars / training sessions and
examinations that can build on their employability.

7. BENEFITS

All employees are entitled to the following benefits:
e Social insurance

e Health insurance

e Annual leave

e Join the Hotel Unions

e Uniform is provided by the hotel

e Meals on duty

4. YTEIA & AZDAANEIA

To mpoowrikd pag ekmaldevetal ota Oepata vyeiog &
aoddaAelog HEow ogpvapiwy (m.x. mtupaodalela,
EKKEVWOTN KTLPLOU, Xprion XNULKWYV KA.) KL TOUG
TapEXovTaL Epyaleia/MPooTATEUTIKA HETPA KATA TN
SLdpKeLa TG epyaciag Touc.

ErutAéov edappuolovtal KavOVeS TIPOCWITLKNAG UYLELVAG KL
epdaviong, mapexoupe dppéoko Gaynto kat amodutrpLa
& pmavia.

'O\a T atuxAUaTa, Kataypddovtal Kol oTto TEAOG Tou
XPOVOU YIVETAL avAAUGCN OXETIKA e T ocuxvoTnTa, TNV
attia, TNV Tomobeaia KA., yla Vo UTIOPECOUE Val
TIAPOUE UETPA TTPOC amtoduyr) TOUG 0TO UEAAOV.

5. MAPAMONA & MEIGAPXIA

‘OMot ot uTtGAANAOL popoUV va apabéoouy Ta
TIOPATOVA TOUG OTOUG TN UATAPXEG TOUG KAL OF
neplmtwon pn emiluong Toug UopoUyV va GUVAVTHGOUV
TO YeVIKO SleuBuvtn.

Ta melBapX KA MTAPATITWLOTA AVTILULETWITI{oVTaL
evdoTUNUOTIKA AV glval eDLKTO. Mo pKpa
TIOPATMTWHATA YiveTal tpodoplkr mapatnpnon. e
neplntwon emavaAnyng mapantwudtwy Slvetal ypamtn
npoeldonoinon. Metd tnv 3" ypamntr npostdomnoinon,
Slakomrtetal N cuvepyacia pe to Eevodoyxelo. e
TIEPUTTWOELG GOBOPWYV MAPAMTWUATWY, OTtWE KAOTIH,
niapevoxAnon cuvadeidou r meAdTn k.a., To Eevodoxeio
SLAKOTTEL TN ouvepyaoia AUETA KaL XWPLG
nipostdonoinan.

6. ANANTY=ZH & MNPOAIQrH

BonBoupe 6Aoug toug urtaAARAoug va avamtuxBouv Kot
TIPOWOOU LLE TLG TPOAYWYES TWV UDLOTAUEVWY
untaAAAwv Omou eival ePIKTO.

7. QOEAHMATA

MNapéxoupe og 6Aoug Toug umtaAAfAouc:

o Kowwvikég aodalioelg

e Aoddlela vyelag

e Etrola adela

e To dikaiwpa va evtaxBolv oTIG CUVTEXVIEG
e JTOAR

e Telua ev wpa epyaciog
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1. PROMOTION OF RESPONSIBLE TOURISM

The Family Life Nausicaa Beach is a member of:

e Cyprus Tourism Organization (CTO),

e Cyprus Hotel Assosiation,

e Cyprus Sustainable Tourism Initiative (CSTI),

e Cyprus Marine Environment Protection Association’
(CYMEPA)

e Cyprus breakfast

We have been awarded with:

e Travelife Gold Award

e Green Key Award,

e TripAdvisor Certificate of Excellence 2018

We apply quality management systems:
e SO 9001

e SO 22000 & HACCP

e SO 14001 & EMAS

2. PURCHASING

Whilst ensuring a wide range of high quality products,

our hotel

e Purchases and promotes solely from the local market
suppliers. This will help us reduce CO2 emissions
from transportation of products from abroad.

e Prior to every purchase of electrical equipment, we
make sure that they are energy efficient.

e Reduced our consumption of endangered fish species
(i.e. eel, tiger prawn, king prawn, halibut, marlin,
scampi, langoustine, blue fin tuna

e Payments of suppliers are made within the credit
terms agreement.

3. EMPLOYMENT

Our hotel and management are aware of the importance
of recruiting local people. We understand that this will
help money circulate locally and keep small and medium
enterprises alive. Furthermore, this motivates locals to
stay within the community and not seek for jobs abroad.

1. NPOQOHZH YNEYOYNOY TOYPIZMOY

To &evodoxeio pag eivat pérog:

e Kumplakog Opyaviopog TouptopoU (KOT),

e Taykumplog Tuvdeopog ZevodoxoumaAAnAwv
(MAZYZE),

e Avamntuén asidpdpou Touplopou atnv Kumpo

e Kumplakog oUvéeopog mpootaciag Baldooilou
niepBaAAovtog

e Kumplako mpoyeupa

‘Exoupe muotonolnOet pe:

e Travelife Xpuoo Bpafeio
e Green Key
e TripAdvisor Certificate of Excellence 2018

Edappolouvpe guotnuata Staxeiplong moLotntag:
e [SO09001

e SO 22000 & HACCP

e ISO 14001 & EMAS

2. ATrOPEz

Alaodalifovrag tnv uPnAn moldtnta to Eevodoxeio pac:

e [pounBevetal kal mpowbel mpoldvta Povo anod
ToTLKOUG TPOUNBOEUTEG UE AMOTEAECHA TN HElwan
Twv pUNtwv Slo€eldlou Tou avBpaka amo ta péoa Kat
TLG QTIOOTAOELG UETAKIVAONG

e [poToU ayopAcOoUE NAEKTPLKO EEOTTALOUO
Sltaodaiiloupe OTL KATATACOETAL OTNV KATNyopia
XOUNANAG KATavAAWoNG EVEPYELAG

o Mewoape TtV KatavdAwon BoAacowwy 6wV TPog
e€adavion, onwg xéAL, yapideg, ttnéyAwooa,
kapoapidag K.a.

o  OLTMANPWHEG TWV TIPOUNBEVTWV Hag yivovTal EVTOG
TWV XPOVIKWV opiwv Ttou €xouv cupdwvnOeL.

3. EPFTOAOTHZzZH

MpoomaBol e va epyoSoToU LE OO0 TIEPLOCOTEPO
Suvatov dtopa nou Stapévouv povipa otnv Kumpo
oUTWG WOTE VO YlveTal ecwTePLKN Slakivnon Twv
XPNHATWY kaBwg Kal va amnotpéPoupe Toug Kumploug va
Pagouv tnv TUXN TOUG 0TO EEWTEPLKO.
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4. CHILDREN PROTECTION

Our hotel fully supports the protection of under-aged
including child labor, physical and sexual abuse. All
employees receive training to distinguish basic children
abuse incidents as well as they are encouraged to report
to the hotel’s management; the management in return
will report such incidents to the local child protection
authorities whether they originate from guests or
employees, as we cannot tolerate the same.

In September of 2018, the company organized a seminar
for “Child Sexual Abuse” by “Hope for Children” (NGO).

5. DONATIONS / CHARITY

The management of our hotel is concerned about socio-
economical issues and when possible we aid with
participation in fundraising (i.e. ‘Pasykaf’), donate items
that are no longer used by the hotel (e.g. bed linen,
towels etc.) to poor families.

6. COMMUNITY INTEGRATION

We promote local customs and products through:
e Cyprus breakfast (daily)

e Traditional food corner (daily at lunch)

e Cyprus night (dinner & dances, once a week)

e Local drinks

OUR VISION

In 2020, the hotel aims to improve its local community
relationships by donating, linen or products that are no
longer suitable for use within the hotel, as well as
support local federations and/or campaigns.

4. NMPOZTAZIA ANHAIKQN

To €evoboyeio pag umootnpilel TNV mpootacia dAwv Twv
avnAikwyv cupmnepAapBavopévou epyaciag avnAikwy
KalL tapevoxAnong. Ot umtdAAnAol pag ekmaldevovroat
oTn Baoikn avayvwpLon MEPLOTATIKWY TTOPEVOXANONG
(elte auta yivovtal amno neAdrteg, eite anod unaAARAoug
HOC) KaL Toug evBappUVOULE va Ta avadEPouy ot
SlevBuvon tou Eevodoyelou KL eUelc Ye TN OELpd Hag
EVNUEPWVOUE TIG apuddleg umnpeaoieg mpootaaciag
avnAikwv.

To ZemtépPplo tou 2018 n eTalpia pag opyavwoe
oepVapLo pe B€pa tn madik oe€oVaALKn Kakomoinon
kot e€adavioelg matdLwv» amo tov opyaviopd «Hope for
Children».

5. ATAOOEPTIEZ / EIZDOPEZ

‘Exovtag umoyn Ta KOWWVIKOOLKOVOULKG B€pata ou

paotifouv tnv Kowwvia pag, mtpoonabou e va
BonOnoouie e CUMILETOXEG OE XPNIATIKEG ELOPOPEC,
QITOOTOAN OVTIKELUEVWV OTIWG CEVTOVLA, TIETOETEG KATL.
OE AMOPEG OLKOYEVELEG.

6. ENZQOMATQZH THZ TOMNIKHZ KOINOTHTAZ

MpowBoUpe Tomikd €0Lua Kat TpolovTa LEow:
e KumplakoU Npoysupatog

e Tapadoolakd mLATa oTO LECN LEPLOVO

o Kumplakég Bpadiég (dayntol kat xopwv)

e Tormuka motd

OPAMA

Méxpt to 2020, to Eevoboxeio pag okomeUEeL va
BEATUWOEL TIG OXEOELG LIE TNV TOTILKI KOWVOTNTA UE
€lodopég MPoidvTwy, KABWE KOl CUUETEXOVTAC O
EKOTPATELEG TIOU SLOPYOVWVOVTOL OTIO TOTILKES
OlOooTIOVOIEG.

Page 8 of 8




